
M&M’s Ad Proposal

The M&Ms Become The Avengers.

Objective: This campaign will promote a limited edition “Avengers” themed M&M’s. It will also promote “The Avengers,” which will be in movie theaters this spring. This cross-promotion will make M&M’s more modern, so that it can fit in with today’s popular culture. Each M&M’s mascot will take on the role of an Avenger. Red will be Iron Man, Yellow is Thor, Blue represents Captain America, Orange is Hawkeye, Green is The Hulk and Ms. Brown will be Black Widow. 

The campaign will be successful because it will attract both chocolate candy lovers and moviegoers alike. Who has not tasted M&M’s in their lifetime? M&M’s have been around for seven decades. It is a classic all-American candy. You can eat this candy while watching a movie or whenever you please. Also, people who like superhero movies can enjoy M&M’s mascots act as superheroes.

Interactive Internet Campaign: There will be three different ways people can interact online. A person can either take a personality quiz, play a game or enter a sweepstake.

The personality quiz will match you up with the M&M’s Avenger that you’re most like. If you are cool and confident, you’re Blue. If you are carefree and cheery, you’re Yellow. If you are cocky and sarcastic, you’re Red. Being paranoid and insecure will get you Orange while being feisty and seductive will get you Green. Finally, being sophisticated and quick-witted will result in Ms. Brown.

The game will have you play as an M&M’s Avenger. Your mission is to chase down the villain. You will have to avoid obstacles such as human beings trying to eat you in order to defeat the enemy.

Lastly, people will be able to enter a sweepstake. You can win a trip to Universal Orlando Resort. The winner will gain admission to Universal’s Islands of Adventure, which includes Marvel Super Hero Island.

